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National Geographic Soclety
Center for Sustainable Destinations

The Geotourism
Approach



Tourism that sustains or enhances the
geographical character of a place—
Its environment,
heritage,
aesthetics,
culture,
and the well-being of its residents.



Manage
tourism so that
it pays to
protect the Sightseeing
place, not
destroy it.

GEOTOURISM

Cultural
tourism

ECOTOURISM:
nature

Heritage
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of a place—
ItS environment,
culture,
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Tourism that sustains or the
geographical character of a place—

Its environment,

culture,

aesthetics,

heritage,

and the well-being of its residents.
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The Geotourists

Phase One: Executive Summary
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SEGMENT SIZE

Percent of 154
million who traveled

: Geotourism
in past 3 years

Urban Sophisticates segments

13%
Good Citizens
11%

Economically
significant
segments

Geo-Savvys
11%

Traditionalists
11%

Self-Indulgents
13%

Wishful Thinkers
14%

Outdoor Sportsmen
14%

Apathetics
13%
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The Worlds Most Widely Read Traniel Magazine
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e Environment
 Cultural/social impact
o Aesthetics

 Built heritage

e Tourism management

e General outlook
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Poland's Art Town | Great Cruise Deals | 17th Annual Photo Contest | Tsunami Update | Swiss Hits

NATIONAL Insider’s Los Angeles
GEOGRAPHIC

TRAVELER

All travel, All the time

Exclusive!

55 PLACES
ED




»Traveler Specia

By Jonathan B. Tourtellot

HATIOMAL GEQGRAPHIC TRAVELER
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The TOP 88: Gwail Haanas, B.C.

/7. Kootenay / Yoho National Parks, B.C.
/2. Waterton Lakes National Park, Alberta

STILL OK 68: Fundy, New Brunswick
66: Glacier National Park, Montana

FACING TROUBLE

55. Banff, Alberta
51: Gettysburg, Pa.

The BOTTOM 48: Shenandoah, Va.
34: Everglades. FL




m Puerto Vallarta Crulising | 48 Hows in Adelaice | Boyd Matson in Amtarctica | Inside Traved Insurance | Mew in Madricd

NATIONAL |
GEOGRAPHIC THE LONG WAY HOME

Our experts score the best (2

the world’s classic destinations.
— 4
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2006 STEWARDSHIP SURVEY:
94 World Heritage Destinations

“Destination” = .
WH S|te + gateway region '
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The

Geotourism
Charter

A set of principles to
promote sustainable
tourism and enlightened
destination stewardship.



Geotourism Principles:

General goals

e Integrity of place: Sustain and enhance geographical character

» |[nternational codes: Adhere to WTO code, ICOMOS charter



Geotourism Principles:

To ensure sustained demand
« Market selectivity: Concentrate on geotourism segments
« Market diversity: Have some options for all price ranges

e Tourist satisfaction: Ensure that visitors go home
with enthusiastic stories to tell



Geotourism Principles:

Place and People

e« Community involvement: Base tourism on community assets

« Community benefit: Encourage small business strategies and
upward employment mobility

* Interactive interpretation:
Engage both visitors and hosts in learning about the place



Geotourism Principles:

Protect the product: The place
* Promote destination appeal: Protect natural habitats,
heritage sites, aesthetics, culture; avoid overcrowding

 Land use: Avoid sprawling overdevelopment; contain
high-density in clusters; provide affordable housing

e Conservation of resources: Promote environmental
management plans for energy, pollution, lighting, etc.



Geotourism Principles:
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/ Arizona, U.S.A.
and Sonora, Mexico

fu__brism Charter
signed Dec. 2005
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Geotourism Ch
signed August 2006



National Geographic
Geotourism
MapGuides



» National Geographic cobrand with local geotourism
alliance or council.
e Local alliance must submit content for the map within NGS

guidelines; NGS makes final selection.

- Dual purpose:
1. Creates a marketing/educational map;
2. Serves as an awareness-raising catalyst for

destination stakeholders.



Published: Appalachia - 13 states
Suwannee Wilderness Trail, Florida

Northeast Kingdom - Vermont

In creation: Arizona (US) - Sonora (Mexico)
Baja California - Mexico
Crown of the Continent — Alberta, B.C., MT

Vlicanota Valley — Peru

In discussion: Vermont, Ecuador, Greater Yellowstone,
Alaska, Guatemala, China, California, Honduras,

Norway, Rhode Island
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Is its Hidden
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... of Nature,
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Northeast Kingdom Geotourism MapGuide

NATIONAL
GEOGRAPHIC



http://www.nationalgeographic.com/travel/sustainable/index.html
http://www.travelthekingdom.com/
http://www.nulhegan.com/
http://www.uvm.edu/~snrvtdc/
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Northeast Kingdom - Work plan

Develop methodology for submitting nominations
Design and create base map

Hold a Geotourism MapGuide kick-off meeting
Execute community outreach and collect data
Verify data

Develop database of nominations

Advise NGS as It selects sites for the MapGuide
Write supporting text

Cartographic design, research, edit

. Rigorous verification of notes and text
. Final MapGuide edit

. Printing

. Distribution
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SUMMER

Hands-On Fun

1d Festivals
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Crown of the Continent -
challenges to sustainability
In the 21st century

= Roughly 10 million acres of intact natural
systems

= “Amenity migrants” - nature and sense of place
threatened by an influx of new residents in the
region

= A regional perspective is needed for gateway
communities to properly address complex
challenges



The program and partners

= $200,000 budget - 14 month project lifecycle

= Deliverables include - Geotourism MapGuide, Project website,

Community guides, Gateway toolkit, Geotourism Stewardship
Council

= Implementing Partners - LOI signed July 2006 with National
Parks Conservation Association

=« Funding Partners - USBLM, USFS, Canadian provinces of
Alberta and British Columbia, US State of Montana



NATIONAL
GEOGRAPHIC

lfi SONORA TURISMO

Comision de Fomenta al Tursmo




JAN FEB MAR APR MAY JUN SEP OoCT

NOV

Identify
GeoTouris
m

-Plan & Executte
Community Outreach

- Data Collection & Verification
- Develop Database of Sites
- Design & Create Base Map

- Select Sites

‘ - Write map notes & text

‘ - Cartographic design, research, edit

- Text edit, final MapGuide edit

- AOT’s PR/Marketing/ Distr plan to be formed

‘ - Printing

‘ - Distribution

‘ -Monitoring &
Evaluation
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